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Abstract 
Each stakeholder must manage healthy environmental quality through their duties and functions 
to achieve a clean, safe, comfortable, and healthy People's Market. Implementing healthy 
behavior by traders, buyers, and visitors to public markets is one effect
control healthy public markets. Pocketbooks, videos, and posters are integrated into QR codes. 
This media contains guidelines for healthy public markets and for clean and healthy living 
behavior, which is expected to help the public i
healthy. This research aims to find out the delivery mechanism, media either through QR 
barcodes or other easy methods for buyers, traders, and visitors to understand to change their 
behavior using a quantitative descriptive approach. The population in this study were market 
residents (traders and buyers/market visitors). The sample in this study used a quota sampling 
technique of 40 people, data collection using closed questionnaires, quantitative descriptive
analysis in the form of percentages, QR Barcode submission to change the behavior of 
participating market residents to keep the people's market healthy, QR Code on the banner via 
WhatsApp social media. Benner QR Barkot is installed at all gates; vide
learn and takes 2-3 days. WhatsApp groups and direct discussions are expected to be an 
alternative for evaluating healthy people's market implementation.
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Each stakeholder must manage healthy environmental quality through their duties and functions 
to achieve a clean, safe, comfortable, and healthy People's Market. Implementing healthy 
behavior by traders, buyers, and visitors to public markets is one effective way to create and 
control healthy public markets. Pocketbooks, videos, and posters are integrated into QR codes. 
This media contains guidelines for healthy public markets and for clean and healthy living 
behavior, which is expected to help the public increase compliance in keeping markets clean and 
healthy. This research aims to find out the delivery mechanism, media either through QR 
barcodes or other easy methods for buyers, traders, and visitors to understand to change their 
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participating market residents to keep the people's market healthy, QR Code on the banner via 
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People's markets in Indonesia based on data from Timorria (2021) show that the number at 

the end of 2021 reached 16,175, and only 53 markets have received Indonesian National 
Standard (SNI) certificates, which include criteria regarding cleanliness, market digitalization, 
and market spatial management. It is necessary to manage the healthy environmental quality of 
each stakeholder through their respective duties and functions (Ministry of Health 2020) To 
achieve a clean, safe, comfortable, and healthy People's Market. The market is one of the 
informal sectors under government supervision to protect the market community from various 
lurking safety and health problems, such as the transmission of infectious diseases (Fitri, 2023). 

Implementing healthy behavior by traders, buyers, and visitors to public markets is one 
effective way to create and control healthy public markets. Indicators for changing health 
behavior that should be implemented by traders, buyers, or visitors at public markets and are the 
focus of this research include behaviors that can be implemented after studying the media 
presented by researchers (Mariani et al., 2021). 

 
Figure 1 and 2 QR Barcode healthy people's market 

 
Pocketbooks, videos, and posters are integrated into QR Berbarkot. Pocketbook in the 

Bengkulu Ministry of Health Poltekkes repository 
(http://repository.poltekkesbengkulu.ac.id/2683/1/BUKU%20SAKU%20PASAR%20RAKYAT%
20SEHAT-4.pdf), Healthy market video on the Youtube channel (https:// 
you.tube/wsghLiQB9sQ) and a particular print version of the poster. This media contains 
guidelines for healthy people's markets, guidelines for clean and healthy living behavior, and the 
impacts if they are not implemented in the people's market environment (Bondan, 2019). 
Through the media of video pocketbooks and posters, it is expected that it can help the public to 
increase compliance in keeping markets clean and healthy, as well as implementing health 
protocols and being able to be independent in making health protocol equipment during the 
COVID-19 pandemic (Permata, 2022). The mechanism for delivering counseling media is 
through social media, such that the information given and received will be broader and faster. 
Thus, health protocol education via social media must be carried out (Sampurno et al., 2020). 

This research aims to discover the delivery mechanism and media either through QR 
barcodes or other ways so that it is easy for buyers, traders, and visitors to understand how to 
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change their behavior, which comes from pocketbooks, videos, and posters delivered by 
researchers and stakeholders, including market managers. 
Method 

This research uses a quantitative descriptive approach, focusing on the delivery of healthy 
people's market media (pocketbooks, videos, and posters) as a model for healthy people's 
markets, which are published in QR codes and displayed on the healthy people's market banner 
and can be shared via WhatsApp to market residents (traders and buyers/visitors) as a media 
delivery mechanism to buyers and visitors to record their understanding of healthy people's 
markets. 

The population in this research are market residents (traders and buyers/market visitors) 
at the Panorama People's Market, Bengkulu City. The sample in this study used a quota sampling 
technique of 40 people, data collection using closed questionnaires, and data analysis by 
interpreting data in the form of percentage answers. Quantitative descriptive data analysis in the 
form of percentages of respondents' answers and qualitative interpretation according to Arikunto 
(2018). 

Result and discussion 

This research at the Panorama Market in Bengkulu City is the most prominent people's 
market in the city of Bengkulu, with market activity for 24 hours; it will be carried out in 
October 2023. By four research assistants (enumerators), the research subjects are traders and 
buyers/visitors of the people's market consisting of 20 traders and 20 buyers/visitors. 

Market residents, in this case (traders, buyers, and visitors), can participate in creating a 
healthy market according to the respondents' answers. Nine people answered yes, four answered 
yes, and three answered yes, as explained below. 

The form participation market residents in this case (traders, buyers, and visitors) can 
participate in creating a healthy market; most importantly, half of the market residents are 20 
people (50%) who want to take part in maintaining a healthy market, and 11 people (50%) think 
of throwing rubbish in its place ( 27.5%), selling only in designated stalls totaling 8 (20%) and 
not smoking in the market area for one person (2.5%), according to research at Manado Market, 
North Sulawesi. Participation of market residents (traders) throws away rubbish in the right place 
because each trader provides a trash can at each place of business. The results of the descriptive 
analysis show that the index figure of market trader participation is relatively high (Lunmpus, 
2017). In Bali, traders must maintain cleanliness so that visitors feel comfortable. Market 
management is expected to conduct evaluations to keep the market clean and tidy (Pertiwi, 
2019). 

According to the perception, the best media for creating a healthy market is Video, with 19 
people (47.5%), and the rest chose Posters, 12 people (30%), and pocketbooks nine people 
(22.5%). Furthermore, in the media presented by researchers, which media is easier to 
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understand, half of the market residents chose Video as many as 20 people (50%), the rest chose 
posters as many as 14 people (35%) and chose pocketbooks as many as six people (15%) The 
advantages of video media stated by video media it can attract more interest and attention, be 
more enthusiastic and active in following the material, video media can attract attention, increase 
knowledge, increase the audience's imagination, increase critical thinking power and trigger the 
audience to participate more and be enthusiastic (Ferry at all, 2019). Apart from that, video 
media presents something concrete, even though it is not in physical form. Learning by using the 
dual senses of sight and hearing can provide an advantage for audiences to understand better the 
material explained by the presenter (Yunita, 2017). 

How should market managers and trader representatives convey Video and Poster booklet 
media to traders and visitors, mostly market residents? Delivered directly to 24 traders and 
visitors (60%), via WhatsApp to 8 people (10%), posted in strategic places to 7 people (17.5%), 
and socialized through lectures to 3 people (10%). WhatsApp is widely used for social purposes; 
this communication media application has been connected to the work practices of health 
organizations. WhatsApp can be used as a medium for exchanging communications about patient 
conditions and asking clinical questions. WhatsApp media can be used to convey health 
education to the public, and the public can ask questions about the problems they complain about 
(Rathbone et al., 2020). 

In line with previous research, animated video media can improve student learning 
outcomes in both cognitive and affective aspects (Ferry et al., 2019). The advantages of video 
media are that it can attract more interest and attention and make more enthusiastic and active in 
following the material; video media can attract attention, increase knowledge, increase the 
audience's imagination, increase critical thinking power, and trigger the audience to participate 
more and be enthusiastic. Apart from that, video media presents something concrete, even though 
it is not in physical form. Learning by using the dual senses of sight and hearing can provide an 
advantage for audiences to understand better the material explained by the presenter (Yunita, 
2017). 

How should market managers representing traders evaluate whether traders have read and 
understand the media of pocketbooks, videos, and posters? Most market residents have opinions 
by asking traders and buyers/visitors directly. 27 people (67.5%), and the rest have opinions by 
asking through a questionnaire. Five people (12.5%), Via WhatsApp 4 people (10%), and Seeing 
the realization of market cleanliness two people (5%). Learning evaluation is carried out through 
direct supervision (direct control) and indirect supervision (indirect control)(Wijaya & Rifai, 
2016). Direct supervision is carried out by ensuring that direct learning evaluation activities run 
as they should. Meanwhile, indirect supervision is carried out by school leaders requesting 
reports on learning evaluation activities from the committee implementing the learning 
evaluation activities. 
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Direct counseling using folders can improve knowledge, attitudes, and skills. The 
community's choice of direct communication shows that it is still passive in obtaining health 
information. People are less interested in actively seeking information about diarrhea themselves 
through existing media such as the media (Rahmawati, 2008). 

The location for installing the healthy market barcode is on the banner so visitors can 
quickly scan it. Place it anywhere. Most market residents want it to be installed at every market 
gate, 23 people (57.5%); other opinions near the market stall 10 people (25%), near MCK 5 
people (12.5%); at the market office two people (5%). Previous research shows that placing 
posters in strategic places can increase the desire to use stairs (Iversen, et al., 2007). Other 
research shows that a person will be in the waiting room for a long time so that it is possible to 
convey health messages (Sajadian and Montazeri, 2004). The position or location of the poster 
must be easy to reach by the sense of sight to attract people's attention. 

What do you think if you are asked to scan the barcode containing the healthy market 
pocketbook, healthy market video, and healthy market poster? Most of the market residents are 
very happy. 31 people (77.5%), think it will increase the jobs of 5 people (12.5%) and it could be 
people (10%). In addition to learning and teaching applications, there are many reported 
examples of personal or administrative use of QR codes. Interested readers can refer to the 
literature listed in the references section. We can casually highlight some of them as Posters, 
brochures, and catalogs with QR codes indicating the website (HKIEd, 2011) for easier delivery 
of books, videos, and posters according to the dynamic use function of QR PDF: Marketing with 
digital magazines and brochures as well eBooks are increasingly popular. Using a QR code will 
make it easier for customers to access these things (Rahmalia, 2032). 

How long does it take ladies and gentlemen to study the healthy people's market material? 
Almost half of the market residents said it took 2-3 days, namely 14 people (35%), 12 people 
(30%) took one week, 9 people (22.5%) one day and 4-6 days 5 people (12.5%) Media designers 
usually have planned how long it will take readers to understand, use and reorganize the media. 
There is no right time depending on the opportunity and individual will or motivation (Hasan et 
al, 2021)). 

How do you evaluate healthy market media? Have you read it, and has it been understood 
or implemented? More than half of the market residents are willing to do so. The market 
manager came directly to meet the traders, 24 people (60%); others expressed opinions via the 
WA group, 8 people (20%), through traders' representatives. 5 people (12.5%) and 3 people 
(7.5%) using the discussion method. Classical communication is the process of conveying a 
message from the communicant to the communicator through a straightforward medium where 
the process of conveying the message is carried out directly, and the feedback can be received 
directly (Hakim and Kustiawan, 2019) 

How to find out obstacles and suggestions for improvement in the implementation of 
conveying information to traders and buyers as well as market visitors. Nearly half of market 
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residents believe that 19 people (47.5%) come to the market manager, 10 people (25%) have an 
opinion via WA Group, through trader representatives 7 people (17.5%) and through the 
discussion method 4 people (10%). Direct feedback means that if market residents have 
something that is not clear, at that time, the manager should immediately respond and be able to 
correct it immediately, as well as provide comments or suggestions or input, for example, 
comments about the application of the media. The recipient of the message which allows the 
source to reconsider whether the message he has conveyed to the recipient of the message has 
been properly digested. The response or feedback from the message recipient to the message 
conveyed by the source can be in the form of words or certain actions (Nur, 2021). 

What media among the three media presented above is necessary that we can improve 
together shortly? Nearly all market residents think that posters (26) people (40%), think that 
pocket books and videos are the same, namely 12 people each (30%). Improvements to the 
poster media design that have been shown to traders or market visitors, the activity that will later 
be carried out is to revise the design after it is discovered that, if necessary, the poster media 
design can ask for help from experts, some weaknesses must be corrected. Weaknesses can be 
minimized by improving the design according to the suggestions and input provided by the 
expert (Triono, et al. 2022). 

Another way to change the behavior of market residents is to create a healthy people's 
market. Almost half of the market residents think that market officers routinely evaluate and 
convey the results of healthy market evaluations to traders and buyers, as many as 14 people 
(35%); the rest think that they give examples of markets that have implemented healthy markets 
via video, Frequency 12 people (30), Holding a competition for the cleanest stall with opinions 
of 8 people (20%), and forming a healthy market care group with a total of 6 people (15%). 
Evaluation of the management of market cleanliness and health can be carried out after 
conducting interviews and direct observation after media presentations and market residents 
studying it. The contributing aspects can be regulations, institutions, financing, and the activity 
of market residents or the community (Marlina et al., 2021). 

Residents are asked to provide input or suggestions regarding the Healthy People's Market 
program. A small number of market residents think there should be cooperation to help market 
officers and add 12 market cleaners each (30%); the rest add 10 people (25%) of cleaning 
equipment such as trash cans. ) and increasing the number of posters and displays so that they are 
easy to see six people (15%) The results of other research indicate that there are obstacles in 
realizing a healthy market, including 1) Communication factors, namely socialization of a 
healthy market which has not been implemented; 2) Resource factors, namely limited human 
resources (market managers) both in terms of quality and quantity as well as inadequate 
facilities; 3) The disposition factor of implementing healthy market policies, namely the clean 
and healthy living behavior of traders, is still low; and 4) Bureaucratic factors in policy 
implementation, namely the UPTD organizational structure does not yet have clear functional 
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duties and market managers have not worked effectively to create a healthy market (Setiawati, 
2007) 

 

Conclusion and Recommendation 

Conveying messages to change the behavior of market residents can be done by implementing 
QR Barcodes; they wish to keep people's markets healthy and disseminate healthy market 
information. Scan QR Barcodes correctly via social media Whatts App. Benner QR Barkot is 
installed at all gates. Residents are very enthusiastic about learning healthy market media, and 
according to them, video media is the easiest to learn and takes 2-3 days. It is hoped that 
WhatsApp app groups and direct discussions will be an alternative for evaluating 
implementation. Healthy People's Market uses pocketbook media, videos, and posters that can be 
scanned via mobile phone. 
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